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Why Are We
Talking About

This Now?

While 73% of Americans have kept up with their annual
healthcare appointments, 20% of adults have not
accessed health or wellness services in the past year.

31% 23% 7% 3%

Source: NBCU Consumer Insights Lab, HiU: Social Determinants of Health Survey, Q12023
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roactive And When People Do Seek Care,
Tendency to have a take-charge mindset and get ahead of any issues HOW DO T ey Appro aCh It?

CHANNELS OF INFO IDENTIFIERS
92% stay informed about More likely to be higher 3 TYPES OF PERSONAS
health & wellness topics: income >$100K (117 index)
. &
{ O“ Search Engines more likely to have a master’s
| #0; Family & Friends degree or professional
A [] TV (National, Cable, Regional / Local) degree (119 Index)
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f . WHY DO THEY HAVE THIS
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RELATIONSHIP WITH HEALTHCARE?

Motivated by overall healthiness: 71% of US adults ) o
do what they can to avoid getting sick in the future APPROACH TO HEALTHCARE

Action-oriented steps impacting their wellbeing
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IDENTIFIERS CHANNELS OF INFO
More likely to live in a small 75% stay informed about
town/city (125 Index) health & wellness topics:

& ;
more likely to identify as SeavchiBrigigs O“
LGBTQIA+ (120 Index) Family & Friends ¢{f;

TV (National, Cable, Regional / Local)

WHY DO THEY HAVE THIS
RELATIONSHIP WITH HEALTHCARE?

ive

s They want to have a say in their care: 72% of US adults feel

APPROACH TO HEALTHCARE they can be actively involved in the U.S. care process
More prone to seeking care after something happens

CHANNELS OF INFO IDENTIFIERS

58% stay informed about More likely to have

health & wellness topics: foregone higher education
4%y Family & Friends 240 Ies)

[ IV (National, Cable, Regional / Local) live in a rural environment

H  soclal Media (143 Index)

WHY DO THEY HAVE THIS
RELATIONSHIP WITH HEALTHCARE?
Access to care when needed is key: 50% of adults value
having access 1o care when they or a family member need il

Sources: NBCU Consumer Insights Lab, HiU: Health is Universal Study, Q1 2022; 2. NBCU Consumer Insights Lab, HiU: Social Determinants of Health Survey, Q1 2023; 3. Ernst & Young Consumer Health Survey 2023; 4. Business Wire


https://www.ey.com/en_ao/health/ey-consumer-health-survey-2023
https://www.businesswire.com/news/home/20221114005097/en/Notable-Survey-61-of-Patients-Skip-Medical-Appointments-Due-to-Scheduling-Hassles

NBCUNIVERSAL

How are We Seeing
Healthcare Evolve?

To emotionally connect across communities
at various stages in their health journey,
brands are placing more emphasis on:

Keep people Establish trust Create a connection Highlight all

informed communities

EXAMPLE: EXAMPLE: EXAMPLE: EXAMPLE:


https://www.nbcnews.com/paid-content/paid-content/caregivers-resource-guide-n1282148
https://podcasts.apple.com/us/podcast/recently-diagnosed-what-to-expect-with-health-monitor/id1671674862
https://www.glossy.co/pop/meghann-fahys-new-allergy-commercial-riffs-on-perfume-ad-tropes/

What Considerations
Should Marketers
Keep in Mind?

Recognizing people have different relationships
with the healthcare system, brands should:

Source: NBCU Consumer Insights Lab, HiU: Social Determinants of Health Survey, Q12023



PLAN YOUR
VACCINE
Ok4
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Make a plan so you’ll be
ready when it’s your turn.
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NBCU Has a Longstanding History

of creating dialogues with diverse consumers, bringing health topics to the forefront on a local and national level

01. 02. 03.

Igniting Trusted & Scale & Reach of

Conversations Loved Brands Diverse Audiences
Around important issues, from Relevant health-aligned Against the multi-generational &
vaccines to diabetes, by tapping into programming and IP that creates ethnically diverse audiences like

the NBCU DNA of editorial expertise helpful content and escapist caregivers, where we've seen

and thought leadership, like entertainment for consumers success in the past among

bringing back TMYK on Peacock health-related campaigns.

Source: NBCU Consumer Insights Lab Methodology: NBCU/Big Village US Healthis Universal quantitative survey, N = 1,206 US Corsumers Q12022; NBCU/Big Village US Health is Universal
communities, N= 106 US health consumers Q12022; NBC Omnibus Study: N= 2,153 US Consumers Q3 202


https://www.youtube.com/watch?v=wbnnywloX-o

Thank You
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FOR MORE, PLEASE CONTACT:

Megan Ryan
VP, Category Strategy
megan.ryanl@nbcuni.com

NBCU’s Health is Universal was created to foster an open
dialogue around healthcare — from advancements in tech
and cultural shifts to evolving consumer mindsets —
influencing how we connect with people.

Our new series Building Blocks, covers the ever-changing
landscape impacting the health of patients, their networks,
and consumers while offering solutions for how brands can
use our platform to create meaningful change through
culture and content.
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