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Agenda

-
1 Finance Landscape
Current Landscape & 3Q’25 Media Trends
\
4
2 Finance @ NBCU Update
Media Trends & Creative Showcase
\.
e

Finance Upcoming
Opportunities At NBCU




Current Finance Category Dynamics

Despite near-term policy volatility, resilient markets and innovation in wealth
and digital assets continue to fuel opportunity for the financial sector

-

Headwinds:

~

-

Tailwinds:

* Persistent inflation and Fed caution, with core
inflation hovering above the 3% target leading to
uncertainty around further rate cuts and cautious
investor sentiment’

* Political & fiscal volatility under Trump
administration, as markets react to tariff talk,
deregulation efforts, and geopolitical unpredictability

* Rising consumer credit stress, with delinquency
rates on credit cards and auto loans climbing toward
pre-pandemic highs as HH debt surpasses $19T12

* Pressure on fintech valuations as investor appetite
cools and VC funding contracts®

N

/

Sources: 1. UUS Core Inflation Rate 2. New York Fed 3. KPMG 4. Market\Watch 5.BCG 6. Reuters 7. Broadridge

* Resilient equity markets, with the S&P 500 and
Nasdaqg maintaining strong YTD gains driven by Al-led
productivity optimism and stable corporate earnings*

* Strong household wealth and investor participation
as retail trading and ETF inflows remain robust —
especiallyamong Gen Z and Millennial investors using
digital-first brokerages®

* Easing rate environment, with the Fed expected to
maintain gradual rate cuts in 2026, improving
mortgage affordability and boosting M&A activity®

* Institutional interest in tokenized assets & digital
infrastructure, as traditional banks and asset
managers experiment with blockchain-based
settlement’

Category Landscape
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https://ycharts.com/indicators/us_core_inflation_rate?utm_source=chatgpt.com
https://www.newyorkfed.org/newsevents/news/research/2025/20250805?utm_source=chatgpt.com
https://kpmg.com/xx/en/what-we-do/industries/financial-services/pulse-of-fintech.html
https://www.marketwatch.com/story/all-four-u-s-stock-market-indexes-just-closed-at-record-highs-heres-what-history-says-happens-next-cd0385a2?gaa_at=eafs&gaa_n=AWEtsqewYpQirJ8EmsWhlqTiZcZauMgg6325Jdqn2pd08HDKBOQ_CyLjkLt5iI9QJ18%3D&gaa_ts=690a3303&gaa_sig=VMyhZZvTm0b18niaI0RSUoqDNu6OOqShl_OBOJUUk9IuxjvttA7jwUvJb5CG3-5aQfIo8YcEUhLp3FKt85wTyQ%3D%3D
https://www.bcg.com/publications/2025/global-wealth-report-2025-rethinking-rules-for-growth?utm_source=chatgpt.com
https://www.reuters.com/world/asia-pacific/dollar-flirts-with-three-month-peak-investors-look-us-data-releases-2025-11-03/?utm_source=chatgpt.com
https://www.broadridge.com/press-release/2025/broadridge-report-reveals-tokenization-moving-from-hype-to-reality-across-financial-services

Finance

Category Round Up

Category Landscape

~—

e . e . N
Macro & Market Wealth Consumer Credit Embedded Finance g
. o o . é
DYNAMICS %O@ Diversification & Eh & Payments C@ & Platform @)
DIGITAL ASSETS INNOVATION MONETIZATION
Market rallies on strong earnings as BlackRock and Franklin Templeton BuytNoth'j’ay Laterl(BNtPL) th PavPal Amazon, Uber and TikTok deepen
Fed signals slower cuts amid inflation have expanded tokenized funds for retail partners |p§:c<l:e aorate, wi ayBla fintech ecosystems, embedding
persistence’ investors? partnerl.ngwn alt. a.sset manager. ue payments, savings, and lending tools for
Owlon its BNPL business, and Affirm sellers and creators
and Shopify expanding their multi-year
. deal globally”2
BlackRock  ({}) FRANKLIN .
L TEMPLETON .
. PayPal aff@ Is'hop'fy am_azon Uber cr TikTok
Retail investors remain active, with Fidelity introduced Bitcoin and New premium cards launch: Citi Strata Apple Pay +Apple Card now unify
ETF and options trading volumes Ethereum in 401(k) plans, signaling Elite, Amex Platinum refresh, Capital savings, installments, and rewards
remaining near record highs? further mainstream crypto acceptance® One Venture X Business — all competing directly within Wallet
on lifestyle perks
r
- - N - RMERICAN]
O Fidelity i o o @ Pay
Active investors driving trading Tokenization expands beyond crypto, Credit c?rd ba}ances hit a r.eco.rd Shopify and Stripe launch embedded
platform growth — Charles Schwab, with JPMorgan’s Kinexys platform $1.3T, with delinquencies climbing to credit products for merchants - turning
Robinhood, and eToro all saw spikes in piloting digital bond settlements® multi-year highs® payments data into lending offers??
engagement?
‘eTore® Robinhood @ charlesscuwas JPMorgan ) shopify Stripe
N . J

Sources: 1. Benn Mutual 2. ARC Group 3. Barron’s 4. IlnvestmentNews5. Atlas 121 6. SDG News 7. Yahoo Finance 8. Affirm 9. New York Fed 10. Infinicept
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https://www.pennmutualam.com/market-insights-news/blogs/monday-morning-perspectives/2025-11-03-market-rallies-on-strong-earnings-as-fed-sends-mixed-signals#:~:text=As%20widely%20anticipated%2C%20the%20Fed,range%20of%203.75%25%2D4.00%25.&text=However%2C%20Fed%20Chair%20Powell%20signaled,differing%20views%E2%80%9D%20among%20Fed%20officials.&text=This%20uncertainty%20led%20to%20a,Consumer%20Sentiment%20Index%20on%20Friday.&text=The%20government%20shutdown%2C%20now%20in,consumption%20expenditures%20(PCE)%20inflation.&text=The%20lack%20of%20timely%20data,rates%20and%20the%20broader%20economy.&text=Earnings%20season%20remains%20active%2C%20with,major%20technology%20and%20pharmaceutical%20companies.
https://arc-group.com/retail-investors-recent-bull-market/#:~:text=This%20reversal%20suggests%20that%20retail,%2Dover%2Dyear%2C%20respectively.
https://www.barrons.com/articles/stock-brokerage-trading-platforms-2d9b7f51?gaa_at=eafs&gaa_n=AWEtsqdOK9kRDfKC6VnuQ3t9OWqKjVd6BiBNJjLp0-dFLC-OIduk-2Y4YjVqRrErzT8%3D&gaa_ts=690a3ab0&gaa_sig=u19fiyWYL88ZWd5jf-U6Hs_8QWM3L2S1-xppBvsm3MV_Loi57Bexfehv5geSQdLCIHjgKpFeu2R15SRwKlIPsQ%3D%3D
https://www.investmentnews.com/alternatives/blackrock-franklin-templeton-deepen-push-into-tokenization/262067#:~:text=The%20giant%20asset%20managers%20are,of%20its%20spot%20Bitcoin%20ETF.
https://atlas21.com/fidelity-opens-the-door-to-bitcoin-for-retirement-accounts/#:~:text=U.S.%20customers%20can%20now%20include,will%20also%20handle%20their%20custody.
https://sdgnews.com/state-street-bets-on-blockchain-in-100-million-tokenized-debt-deal/
https://finance.yahoo.com/news/paypal-teams-blue-owl-7-123231011.html
https://investors.affirm.com/news-releases/news-release-details/affirm-and-shopify-take-multi-year-partnership-global
https://www.newyorkfed.org/microeconomics/hhdc#:~:text=Credit%20Panel/Equifax-,Credit%20card%20balances%20rose%20by%20$27%20billion%20during%20the%20second,a%200.9%25%20increase%20from%202025Q1.
https://infinicept.com/payment-facilitator/archive/stripe-expands-embedded-finance-offering-for-platform-partners/

Category Marketplace Spend

Finance Category Media Mix
Share of Spend

Finance ‘ @7@ m Other Digital

3% 3%
0,
Marketplace Spend . - el
Total finance category spend increased +19% Seaiel
in Q1-Q3 2025, driven by digital media, 35% 34% Soa
primarily shortform
Shortform
* Shortform (+171%) saw the largest % spend growth .
9% 120 Streaming
* Social spend increased +23% 0
* Streaming spend increased +5% 14% = Other Traeiighil
14%
3% N Linear
3%
23% 20%
Traditional /
0, 0, 0, )
26% /74% 23% /77% Digital %
Q1-Q3 2024 Q1-Q3 2025

Source: Internal analysis using internal and external reporting sources; Financial Services

NBCUniversal | 5



Category Marketplace Spend

N~

Almost half of Finance media investment is driven by Banking,
but Investments/Wealth Mgmt. saw the largest % increase

Investments / Wealth Mgmt. '

Financial Services
Spend by
Sub-Category

Credit Cards & Payments —
(+11% YoY)

Q Banking
. —e

(+9% YoY)

AllFinance sub-categories
experienced marketplace

Investments / Wealth Mgmt. saw

the largest % increase.

investment growth in Q1-Q3 2025.



.

Q1-Q3°25 saw significant
spend growers
across all
FiInance sub-
categories

Source: MediaRadar Q1-Q3 2025 vs. Q1-Q3 2024

< Category Marketplace Spend

2025 Q1-Q3 Financial Services Advertiser Spend Volume Growth by Sub-Category

$USD Millions

Banking

Varo

+1757%
($18M)

CapitalOne

+44%
($422M)

Payments

o Rocket
Mortgage

+54%
($112Mm)

citi

+33%
($65M)

DISC®VER

+34%

($102M)

VISA

+22%
($54M)

Investments

Vanguard | Robinhood 77 [0 treracive glciilllglan

+2807% +340% +234% +59%
($587M) ($73M) ($33M) ($46M)

Blackstone 7 TRowePrice | (# Prudential

+21% +21%
($15M) ($33M)

Crypto Finance B2B

@ coinbase gu sto  *&xperian.

L)
crypto.com

+45% +2Y% +147% +8%
($21M) ($9M) ($11M) ($69M)

NBCUniversal | 7



Finance
NBCU Spend

At NBCU, our Finance partners
are leaning into sports, Peacock,
ad innovations, and advanced
audiences

Source: Internal spend data

Sports

continues to be a priority as finance brands
leverage the power of live events to reach an
engaged, broad audience

UF sports investment grew by >100%, with growth
across SNF, Big 10, Hispanic, & new spend in NBA

Digital sports programmatic increased +170% in
Q1-Q3 ‘25 vs. STLY

Ad Innovations

remain a key focus to engage audiences, drive
brand differentiation, and create consumer
engagement

75% of finance clients grew ad innovation spend in
Q1-Q3°25, driven by increases across solo, highlight,
pod bounce, cinematic rotational, and brand tag ads

NBCU Category Trends

peacock:

Streaming
continues to see strong growth as finance
brands continue to look for alignment with
premium streaming content, and younger
audience reach

Peacock spend increased +14% in Q1-Q3 ‘25 vs.
STLY, with increases across Premier and AX

Advanced Audiences

investment continues to grow as finance
advertisers leverage 1P & 3P data to reach
strategic audiences with precision and
efficiency

116 finance brands activated against advanced
audiences for the first time in Q1-Q3 '25, with
growth across Programmatic and Digital Audience 10

NBCUniversal | 8



Creative Showcase

Creative & Innovation
Across NBCU

2 2
NBCU Spotlight NBCU Spotlight NBCU Spotlight

e
TOP)CHEF

TRVIA TIME
SPONSORED BY:

CORIENT

Trist ETF IBIT $997 043 4 SPOR S47 S

Wells Fargo x Top Chef Corient xCNBC Capital One x SNL

Wells Fargo Active Cash Card Corient partnered with CNBC in a As an exclusive presenting sponsor,
helped heat up the competition, robust partnership that includes this year-long collaboration
featuring a “pay moments” custom branded content from included custom content, exclusive
payments/commerce CNBC Brand Studio, as well as a SNL experiences & product access,
integration, and sponsored record # of in-show segment and high-impact sponsorships
interactive challenges/trivia. sponsorships. during the anniversary week.

WELLS CORIENT Cap/n;&'
FARGO

NBCUniversal | 9



Leverage the power of NBCUniversal’s

Content & Audiences to drive impact for your

brand & business

2026 Opportunities On The Horizon For The Finance Category

< NBCU Category Opportunities

g‘ e s Jmedy
“y. y‘; | \/"“
EEMSNOW - L1 SN
My Source | News | Opinion | World A 4 @/ it Todl
‘ﬁ i \J CONIC Y i ) r v
3 - NBCUniversal
The Burbs
- QL i : pocock

" KELLY *
CLARKSON
SHOW

2

e o )

- 0@ P Py Season 7 GTM
. B .

®ee e @ ©

J
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Season 4

~ =, * < ——
- !,I !:' ‘F?;'!}(-}-; 'Ll
e - -

Pleasereach out to your NBCU sales or marketing lead for mo re information or to ch eck statu s of category availability for the oppo rtunities.
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Adam Daniele, Logan Knisely, Andrea IlUlan
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