
Objective: Understand the role of platform 

environment on consumer perception, and 

overall viewing experience. Define the 

elements that make content “premium” 

Methodology: Controlled experiment 
replicating 6 unique platforms using 3 types 

of publisher content

Key Insights

• Consumers perceive premium content as 

higher quality and a better fit for brand 

discovery

• Ads running in premium content perform 

better than the same ads in digital native 

content 

Premium Video 
Exploration
 

For more information / deeper look at the insights from this study, please reach out to @NBC Uni Ad Experience & Ad Impact Measurement Team (adexperience.adimpact@nbcuni.com)

Peacock’s Premium Experience

Aided Ad Recall, Brand Opinion, & Purchase Intent for Partners 

Source: Custom NBCU/Latitude Study, Q2 2021, n=4036
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